235 E 45th Street

New York, NY 10017 A-:- E N ETWO R KS

April 3, 2018

Re: AETN Networks — Certification of Compliance with Children’s Television Act of 1990 and
Closed-Captioning Programming Laws
1* Quarter — January 1, 2018 — March 31, 2018

To Whom It May Concern:

This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the
respective quarter ended March 31, 2018, A&E Television Networks, LLC (“AETN”) has been in compliance
with the Act with respect to all of its networks (including in high definition).

This letter shall also serve as certification that AETN has been in compliance with the closed-captioning
requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including Section
79.1(j)(2) with respect to its programming services for the quarter ended March 31, 2018.

A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.
I can be reached at (212) 210-9110 or via email: pamala.steward@aetn.com with any questions or concerns.
We thank you for your business and wish you continued success.

Regards,

}M‘ f&mvffm/

Pamala Steward
Director
Distribution Operations

cc: S. Plasse

Document Number: 213270
Page 1of1



DATA TECH BROADCAST, LLC
d/b/a/ ALUIGN BROADCASTING
500 Archdale Drive
Charlotte, NC 28217

CERTIFICATE OF COMPLIANCE
47 CFR 79.1 - Closed Captioning of Video Programming

Children’s Television Act of 1990 - Children’s Programming Certification
CALM Act

This certificate is provided by Datatech Broadcast, LLC (“Align”) as a declaration of compliance. This
certificate is being filed for Q1 2018 to evidence Align’s compliance with certain covenant requirements
of the Agreement. Further, as with respect to the CALM Act, this notice shall also serve as future notice
of compliance.

|, Lance Blundell, HEREBY CERTIFY THAT:

47 CFR 79.1

Align is exempt under the requirements of 47 CFR 79.1 pursuant to the exemption found at 47 CFR
79.1(d)(12) [Channels/Streams producing revenues of under $3,000,000].

Children’s Television Act

Align is exempt under the requirements of the Children’s Television Act of 1990 as Align does not offer
Children’s Programming.

CALM Act

Align is exempt under the requirements of the CALM Act as Align’s programming does not contain any
commercials. This statement shall continue in effect and serve as notice of exemption for current as
well as future compliance.

Regards;

LBACE u
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CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2018 (January 1, 2018 THROUGH March 31, 2018)

This is to certify that to the best of the undersigned’s knowledge and belief, (i) all programming
(including each feed, in each language and all VOD programming) (collectively, the
“Programming”) provided by (“Network”) to each video program
provider during the first quarter of 2018 complies with the closed captioning rules set forth in
Section 79.1(b), ¢f seq., of Title 47 of the Code of Federal Regulations (the “Regulations™), (ii)
Network provides Programming to each video program provider that complies with the
captioning quality standards of Section 79.1(j)(2) of the Regulations, and (iii) Network has
adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the Regulations.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules™). In the event that the Network includes any
children’s programming on its schedule after the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, a description of such programming specifying the dates and time of transmission and the
duration of the “commercial matter” included therein.

L% o
Executed this / dayof TACIC 5 1_3/
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Closed Captioning and Children’s Programming Certification
Solo Page
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QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
1st Quarter — 2018

I, Sue Ann R. Hamilton, EVP Distribution and Business Development for HDNet,
LLC hereby certify that the programming found on the AXS TV network complied fully
with the provisions of the Children’s Television Act of 1990 and the associated rules and
regulations of the Federal Communications Commission promulgated thereunder for the
period of January 1, 2018 through March 31, 2018.

HDNet LLC certifies that the above stated status will continue to be the model for
The Network.

I hereby declare that the foregoing is true and correct. This certification was
executed on the 1st day of April, 2018.

7 /7 - A,
Sue Ann R. Hamilton
EVP, Distribution & Business Development

HDNet LLC 8269 E. 23rd Ave Denver, CO 80238 (303) 542-5600



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice; we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

ATRESHEDI A_CORRBRAUON ™ B as the official responsible for oversight of compliance with
::ﬁ EEC chlldren § programming ng commercial limits, and I am familiar with the Regulations.
List children’s programs run during calendar quarter:

ANTEUA 3 INTERVATIo MAL I0EC NO[ JWLLJDE
cmmszur's 206RA KW E

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executw,g dayof  Morch 2018,
e 22
e —

Signature (,ATJ

Hpo Maerivea- Afoso
Name (Print)

: : A IWTERKDEOPAL
Title



CHILDREN’S PROGRAMMING CERTIFICATION FIRST QUARTER/IST
(JANUARY 1, 2018 THROUGH MARCH 31, 2018)

This is to certify that the list set forth bellow identifies all programs and series aired by__ Azteca
America during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communication Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. I
further certify that I have been designated by Azteca America as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits, and I am familiar with the
Regulations.

SVFPEZZ LB Py).

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 31 day of March, 2018.
P

Signature

Margarita Black
Name

Vice President of Programming
Title
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Monthly E/l Programming Certification

Month/Year: 1st quarter, 2018 (January, February., March)

E/l Children’s Programming. Attached hereto is information sufficient to enable Broadcaster to
complete the FCC Children’s Programming Report (Form 398) for the D4 Channel.

Closed Captioning. All programming provided for broadcast on the station during this month was closed
captioned, except for the programs noted below along with the applicable FEE exemption:

D4 Channel is exempt from adding captions to programming at this time because the D4 Channel’s
annual gross revenues in the prior calendar year were less than $3 million.

Commercial limits in Children’s Programming. Programmer aired the following programming
originally produced and broadcast primarily for an audience of children twelve years old and younger
during this quarter:

Total Commercial Matter

Children's Program Days and times aired (actual minutes & seconds)

Awesome Adventures Sat/Sun 9am (ET) 4 minutes 50 sec
Walking Wild Sat 9:30am (ET) 4 minutes 50 sec
Wild Wonders Sun 9:30am (ET) 4 minutes 50 sec
Animal Science Sat/Sun 10am (ET) 4 minutes 50 sec
Real Life 101 Sat 10:30am (ET) 4 minutes 50 sec
Missing Mon 8a (ET) 4 minutes 50 sec
Think Big Mon 8:30a (ET) 4 minutes 50 sec
Awesome Adventures Tues 8am (ET) 4 minutes 50 sec
Animal Science Tues 8:30am (ET) 4 minutes 50 sec
Walking Wild Wed 8a (ET) 4 minutes 50 sec
Wild Wonders Wed 8:30a (ET) 4 minutes 50 sec

*Total commercial matter includes all spots promoting products or services broadcast during children’s
programs, including all spots provided by networks, syndicators and local stations.

The Children’s Television Act and the FCC's rules require that children’s programming may not contain
more than 10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0
minutes of total commercial matter per clock hour on weekdays. After due review of internal station
records and documentation provided to us by program suppliers, programmer hereby certifies:

X_ That it complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter, that are subject to those requirements.

That it did not comply fully with the FCC's commercial limits with respect to all chiidren’s programs
broadcast during this quarter that are subject to those requirements, as explained in Attachment A hereto.

Signed: Ryan Raines
Name: Ryan Raines
Date: April 1, 2018



Cable Provider: Charter Communications

Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)
Address: BYU Broadcasting

Brigham Young University
Provo, Utah 84602

Email Address: heidi.chewning@byu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION - FIRST QUARTER 2018
(JANUARY 1, 2018, THROUGH MARCIH 31, 2018)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service”), to the extent that it aired children’s programming as defined
under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communications Commission,
aired during such children’s programming no more than 10.5 minutes of commercial matter per
hour on weekends and no more than 12 minutes of commercial matter per hour on weekdays, and
is otherwise in compliance with the Children’s Television Act of 1990,

I hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct,

Signature: Sath CWWW\

Name: Heidi N, Chewning
Title: Licensing Administrator

Date: March 27,2018



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31,2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter

- are explained in detail below. I further certify that I bave been designated by
Ec(gﬁpaum E;giég wpi_  as the official responsible for oversight of compliance with
the ¥ hildren’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

— nlove

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this Z\yday of A/‘\\Aeaq\ 2018.

! -

Signature

Nouet WA coxae
Name (Print) )

TPRENTDENT

Title



Children’s Programming Certification
First Quarter 2018
January 1st, 2018- March 31st, 2018

This is to certify that as a standard practice. Canal 52MX formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During First Quarter 2018

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this st day of April 2018,

/ /(1 gnature
I

Name: Ricardo De Ledn Banuet
Title: Programming Director at

MVS NET S. A. DEC. V. (fk.a. MVS Television)
Licensor and Provider of Canal 32MX



Gopetol Distriot Rogionad Off Tvack RBotting Corfronation
510 Smith Street, Schenectady, New York 12305
(518) 344-5200

March 20, 2018

Ms. Maria Browne

Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, DC 20006-3401

Re: Exemption from Compliance with Children’s Television & Closed Captioning Programming
Laws — 1st Quarter (January 1, 2018 to March 31, 2018)

Dear Ms. Browne:

We are writing in response to your previous request to certify compliance from Capital District
Regional Off-Track Betting Corporation (Capital OTB) with the Children’s Television Act of 1990
and the closed captioning requirements of the Telecommunications Act of 1996 and the Federal
Communications Commission rules implementing these Acts.

Background

Capital OTB Network can be seen in the Capital Region on Time Warner’s Cable Channel 8.2/1250.
The network displays live horseracing and race replays as well as horseracing related information
and programming. This programming can be seen virtually 24 hours a day, seven days per week.
The Capital OTB Network is exempt from the requirements of the Children’s Television Act of 1990
and the Closed-Captioning requirements of the Telecommunications Act of 1996.

Exemption from requirements of the Children’s Television Act of 1990
On April 9. 2007 a representative of the Federal Communications Commission confirmed to a
Capital OTB representative that cable networks are not required to air children’s programming.

Therefore Capital OTB is exempt from airing programming in response to the Children’s Television
Act of 1990,

Exemption from Closed-Captioning requirements of the Telecommunications Act of 1996
Capital OTB also maintains that we are exempt from providing closed-captioning per

Section 79.1(d) (12) of the Federal Communications Commission’s rules of Exemptions from Closed
Captioning, which states the following:

Channels producing revenues of under $3,000,000. No video programming provider shall be
required to expend any money to caption any channel of video programming producing annual gross
revenues of less than $3,000,000 during the previous calendar year other than the obligation to pass

through video programming already captioned when received pursuant to paragraph (c) of this
section.



March 20, 2018 Page 2

Capital OTB defines gross revenue as monies generated from commercial advertisements
appearing on Capital OTB Network. Under this enclosed definition, Capital OTB Network
produces annual gross revenues well under $3,000,000. Based upon the above rule and criteria
the Capital OTB TV Network is exempt from providing Closed Captioning.

Please accept this letter as Capital OTB Network’s exemption from the Children’s Television
Act of 1990 and the closed captioning requirements of the Telecommunications Act of 1996 for
the 1% Quarter (January 1, 2018 — March 31, 2018). A similar letter of exemption will be filed
upon request for each quarter of the calendar year.

Sincerely,

M

Robert J. Dantz
OTB TV
Capital OTB



CERTIFICATIONS

CBS SPORTS

NETWORK

SECTION 79.1(j)(1) CLOSED CAPTIONING QUALITY CERTIFICATION

Pursuant to Section 79.1(j)(1) of the rules of the Federal Communications Commission,
47 C.F.R. § 79.1(j)(1) (“FCC Rules”), the CBS Sports Network (“CBSSN") hereby
certifies that in the ordinary course of business, CBSSN has adopted and follows the
Best Practices set forth in Section 79.1(k)(1) of the FCC Rules.

Certified By: Andie Schwartz, Esq.
Assistant General Counsel

CBS Sports Network

51 West 52nd Street, Bldg. 1345/22
New York, New York 10019

L. March 31, 2018

CLOSED CAPTIONING COMPLAINTS AND CONCERNS ABOUT CBS SPORTS
NETWORK PROGRAMMING

Please contact us if you have a concern or a complaint about closed captioned
programming on the CBS Sports Network.

E-mail: cbssncccomplaints@cbs.com
Phone: 203-965-6493
Fax: 203-965-6491

For written closed captioning complaints or concerns, you may contact:
CBS Sports Network

Attention: Mike Angeloni

555 West 57th Street

https://www.cbssportsnetwork.com/certifications/



17th Floor
New York, NY 10019

CHILDREN’S TELEVISION ACT COMPLIANCE

In accordance with the Children’s Television Act of 1990, 47 U.S.C. § 503(b)(6)(B) and
47 C.F.R. §76.225 and 47 C.F.R. §76.1703 (the “Regulations”), CSTV Networks, Inc.
d/b/a CBS Sports Network certifies that the CBS Sports Network programming service
does not format or air any “children’s programming” (as defined under the Children’s
Television Act of 1990) and is thereby in compliance with the Regulations.

COMMERCIAL ADVERTISEMENT LOUDNESS MITIGATION ACT COMPLIANCE
CERTIFICATION

This is to certify that:

1.Pursuant to Section 73.682 of the Code of Federal Regulations, all commercial
advertisements and promotional announcements embedded in programs distributed by
CSTV Networks, Inc. d/b/a CBS Sports Network (“Programmer”) and carried on the
CBS Sports Network are in compliance with the loudness control practices contained in
the Advanced Television Systems Committee (ATSC) A/85: Recommended Practice:
Techniques for Establishing and Maintaining Audio Loudness for Digital Television
(“ATSC A/85 Recommended Practice”) at the point of distribution by the Programmer to
authorized reception equipment operated by downstream multichannel video
programming distributors.

2.Compliance with the ATSC A/85 Recommended Practice is determined by
Programmer through the use of equipment and associated software that is installed,
utilized and maintained in a commercially reasonable manner.

2
https://www.cbssportsnetwork.com/certifications/
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China Television Corporation

234 E. Colorado Blvd. #520, Pasadena, CA 21101, US.A.
Tel: (626)795-8866 Fax: {626)795-1188

CHILDREN’S PROGRAMMING CERTIFICATION

FIRST QUARTER, JAN 1, 2018 THROUGH MAR 31, 2018

This is to certify that as a standard practice, CCTV- 4 airs the following
children’s programs and series, “Cartoon City”. The undersigned hereby
certifies that the network formats and transmits the above children's
programs and series (originally produced and broadcast primarily for
children 12 years old and younger), and the total commercial times is

no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays, in compliance with the Children's Television Act of 1990 and
the rules and regulations of the Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true and

correct.
Executed on Mar. 31, 2018

Dawei Liang

President
China Television Corporation



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Animal Rescue

America's Heartland

Dog Tales

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this _2oth day of _March 2018.
¥ \F-—_D
( Gty ‘{(@{ /

Signature

Cary Rolfe
Name (Print)

VP of Programming and Artist Relations
Title




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2018 — March 31, 2018

During the above period, The Country Network, disseminated to its affiliate stations the
following weekly programs produced and broadcast primarily for an audience of
children 13-16 years of age:

ANIMAL RESCUE
AMERICA’S HEARTLAND
DOG TALES

| hereby certify that the children’s programming broadcast by The Country Network
during the period January 1, 2018 — March 31, 2018, was formatted to contain no more
than the maximum amount of commercial time permitted under the Communications
Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-(d). Specifically, | certify that,
in the form and sequence in which the programming broadcast by The Country Network
to its affiliate stations for broadcast:

(1) Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs)
contained no more than ten and one-half minutes (10:30) of network
commercials and was formatted to contain no commercials supplied
by the local station;

(2) When, due to preemptions, the network disseminated during the
weekend a half-hour children’s program, which was not part of an
hour’s block of children’s programming, that program contained no
more than five minutes fifteen seconds (5:15) of network
commercials and was formatted to contain no commercials supplied
by the local station. :

N
Cary Rolfe

VP Of Program Development & Artist Relations
The Country Network
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March 22, 2018

Maria T. Browne

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue N.W. Suite 800
Washington, DC 20006-34-1

Re: Certification of Compliance with Children’s Television Laws & Closed
Captioning

Dear Maria:

This letter is intended to assist Charter Communications and its affiliates in
satisfying its obligations under Section 79.1(b) of Title 47 of the Code of Federal
Regulations regarding closed captioning. The CW hereby certifies that the
programming on The CW Plus television service was in substantial and material
compliance with Section 79.1(b) of the FCC’s closed captioning requirements for the
three month period ending March 31, 2018.

Further, The CW hereby certifies that the programming on The CW Plus television
service was in substantial and material compliance with Sections 76.1703 and
76.225 of the FCC’s rules implementing the Children’s Television Act of 1990 for the
three month period ending March 31, 2018.

Regards,

Russell H. Myerson
Executive Vice President

RUSSELL H. MYERSON
EXECUTIVE VICE PRESIDENT
AFFILIATE RELATIONS AND TECHNOLOGY

T 818 977 8480 C 213 973 8480
F 818 977 7949

russell.myerson@cwtv.com
THE CW TELEVISION NETWORK
411 N, HOLLYWOOD WAY, 218 BLDG. 2R, BURBANK, CA 91505




CrownMedia

FAMILY NETWORKS

_H' CHANNEL k. MOVIESMYSTERIES

ek

DRAMA

CHILDREN'’S PROGRAMMING CERTIFICATION

FIRST QUARTER 2018

This is to certify that Hallmark Channel, Hallmark Movies & Mysteries and
Hallmark Drama were in compliance with the rules and regulations as described in the
Children’s Television Act of 1990 during the first quarter of 2018.

Executed this 1st day of April 2018.

Name: Leslie Park
Title: Senior Vice President,
Legal and Business Affaits and
Assistant General Counsel

CrownMedia

TUNTYED STATE Sue

fesliepark@crownmedia.com
12700 Ventura Boulevard, Studio City, CA 91604
Ph: 818.755.1217 Fx: 818.755.2461
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CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31,2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

Sang G, Jung as the official responsible for oversight of compliance with
the FCC children’s pro gramming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

The  proaiun  “Bisle up £ Eith wp d s pied o Saludyy at Eivo P
: = T
- 5o Pun

I hereby declare under penalty of perjury that the foregoing is true and correct.

 Execgtedthis_2° dayof  Mach 2018.
A7 = %&

Sig ’téln_@—-,ﬁ ) T
e G A
Name (Prin ' i
LT O silen]”
Title /



CHILDREN’S PROGRAMMING CERTIFICATION

Quarter: 1st

Year: 2018

This is to certify that the children’s programming and series distributed to Charter Communications
during the above referenced calendar quarter that were originally produced and broadcast

primarily for an audience of children 12 years old and under, did not include any commercial spots that
contained references to, characters or actors from, or that offered products relating to, the underlying
program or series. As a standard practice, we formatted and aired each of the children’s programs and
series so that the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regulations of the Federal Communications Commission.

I hereby declare that the foregoing is true and correct.
Executed this 30th dgy, of March, 2018.

Name: Bud Cantrell

Title: Compliance Officer

Company: Daystar Television Network



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31,2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

Nomne of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

DEUTSMe Usttle as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and 1 am familiar with the Regulations.

List children’s programs run during calendar quarter:
- Pl 4 |
. JicseN JTACAT AH I

I hereby declare under penalty of perjury that the {oregoing is true and correct.

Executed this (({Hx day of /TA ;3(’_?’!_ 2018
%ﬁwﬂ«
Signﬁture /
WE  PETER  NIEPAILA
Name (Print)

DiIRectel Lpphl DEP
Title

(g9



adiscovery

COMMUNICATION

April 1,2018
Children’s Television Act Certification

Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 (the “CTA™) and the FCC regulations relating thereto in connection
with your carriage of our video programming services (the “Discovery Networks™).

The attached schedule lists the Discovery Networks that aired children’s programs (as
defined in the CTA) last quarter and identifies the children’s programs aired on each such
network. The schedule excludes all networks distributed by Discovery that did not air
childrén’s programs last quarter (Discovery Channel, TLC, Animal Planet, Investigation
Discovery, Destination America, Science, American Heroes Channel (formerly Military
Channel), Discovery En Espafiol, Discovery Life Channel (formerly Dlscovery Fit and
Health) and Velocity).

Discovery Communications, LLC certifies that, as standard practice, the children’s programs
identified on the attached schedule are formatted so that the total commercial time (including
local ad avails) is no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays. This is in compliance with the CTA and the rules and regulations of the FCC.

We trust that this enables you to satisfy your obligations under the CTA and its regulations in
connection with your carriage of the Discovery Networks. Please forward this letter (or
copies) to any other appropriate individual(s) in your organization. As always, we appreciate
your support.

Sincerely,

DISCOVERY COMMUNICATIONS, LLC

7 "/’ -
By: er { o
L/.
Name: 47 ) Elisa Freeman

S
Title: f:(/f D,o i @ ”MQ;(JZUL,
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2018 1Q DISCOVERY FAMILIA

CHILDRENS PROGRAMMING CHART

The following is a list of the children’s programs aired on the Discovery Networks during the 1st Quarter
2018:

| Discovery Familia | Hi-5(Australia) & $13, 14, | Weekday 10 Minutes
15 and Hi Fiesta
Hi-5(Australia) & S13, 14, | Weekend 10 Minutes
15 and Hi Fiesta
My Big Big Friend S2 Weekday 10 Minutes
My Big Big Friend 52 Weekend 10 Minutes
Iconicles Weekdays 10 minutes
Iconicles | Weekends 10 minutes
Insectibles Weekday 10 minutes
Insectibles Weekend 10 minutes
Mister Maker Comes to Weekday 10 minutes
Town S2 |
Mister Maker Comes to Weekend ], 10 minutes
Town S2 '
Kenny the Shark Weekday i 10 minutes
Bananas in Pyjamas Weekend { 10 minutes
Doki Weekday | 10 minutes
Doki Weekend | 10 minutes
Luna Weekday | 10 minutes
Luna Weekend 10 minutes
Strawberry Shortcake Weekday 10 minutes
Strawberry Shortcake Weekend 10 minutes
Plim Plim . Weekday 10 minutes




Plim Plim Weekend 10 minutes
My Little Pony Weekday 10 minutes
My Little Pony Weekend 10 minutes
O ZooDaZu Weekday 10 minutes
O Zoo Da Zu Weekday 10 minutes
Calimero Weekday 10 minutes
Calimero Weekday 10 minutes
Sea Princess Weekday 10 minutes
Sea Priﬁcess Weekend 10 minutes
Mister Maker around the | Weekend 10 minutes
World

Monster Math Squad Weekday 10 minutes
Monster Math Squad Weekends 10 minutes




Discovery Family Channel
1Q2018 Quarterly KidVid Report

(Sent on 04.05.18 - KV)

Adventures of Chuck & Friends Weekday 8 Minutes
Adventures of Chuck & Friends Weekday 7 Minutes
Adventures of Chuck & Friends Weekend 7.5 Minutes
Blazing Team Weekday 8 Minutes
Blazing Team Weekend 7.5 Minutes
G.I. Joe: A Real American Hero Weekday 8 Minutes
G.1. Joe: A Real American Hero Weekend 7.5 Minutes
Littlest Pet Shop Weekday 9 Minutes
Littlest Pet Shop Weekday 8 Minutes
Littlest Pet Shop Weekday 7.5 Minutes
Littlest Pet Shop Weekday 7 Minutes
Littlest Pet Shop Weekend 7.5 Minutes
My Little Pony: Friendship is Magic Weekday 9 Minutes
My Little Pony: Friendship is Magic Weekday 8 Minutes
My Little Pony: Friendship is Magic Weekday 7.5 Minutes
My Little Pony: Friendship is Magic Weekday 7 Minutes
My Little Pony: Friendship is Magic Weekend 7.5 Minutes
My Little Pony Equestria Girls: Dance Magic Weekend 7.5 Minutes
My Little Pony Equestria Girls: Forgotten Friendship Weekend 7.5 Minutes
My Little Pony Equestria Girls; Movie Magic Weekend 7.5 Minutes
My Little Pony Equestria Girls: Mirror Magic Weekend 7.5 Minutes
My Little Pony Equestria Girls Weekday 8 Minutes
My Little Pony Equestria Girls Weekend 7.5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Weekday 7 Minutes* /
Aired @12:30p, NA
@12:00 is 8mins per
hour, @1p is 7mins.
| added the one
where most of the
movie aired.
My Little Pony Equestria Girls: Rainbow Rocks Weekend 7.5 Minutes
My Little Pony Equestria Girls: Friendship Games Weekday 9 Minutes
My Little Pony Equestria Girls: Friendship Games Weekend 7.5 Minutes
My Little Pony Equestria Girls: Legend of Everfree Weekday 9 Minutes
My Little Pony Equestria Girls: Legend of Everfree Weekend 7.5 Minutes
My Little Pony: The Princess Promenade Weekday 8 Minutes
My Little Pony: The Princess Promenade Weekend 7.5 Minutes
My Little Pony: The Runway Rainbow Weekday 8 Minutes
My Little Pony: The Runway Rainbow Weekend 7.5 Minutes
Pound Puppies Weekday 8 Minutes
Pound Puppies Weekday 7 Minutes
Pound Puppies Weekend 7.5 Minutes
The Jungle Book Weekend 7.5 Minutes
Strawberry Shortcake’s Berry Bitty Adventures Weekday 8 Minutes
Strawberry Shortcake’s Berry Bitty Adventures Weekend 7.5 Minutes
Transformers Prime Weekday 8 Minutes
Transformers Prime Weekday 7 Minutes
Transformers Rescue Bots Weekday 8 Minutes
Transformers Rescue Bots Weekday 7 Minutes
Transformers Rescue Bots Weekend 7.5 Minutes
Zak Storm Weekend 7.5 Minutes
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CTN k) April 9, 2018
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Dk LKE
Erica Rons

Charter Communications
6399 South Fiddler's Green Circle
Greenwood Village, CO 80111

SULILISIND

Via email DLProgramming-CalmAct-Kid-Vid(@chartercom.com

15 Quarter 2018 FCC Closed Captioning and Children’s Television Compliance for
EWTN Domestic Services: EWTN and EWTN espafiol

Dear Erica:

This letter serves to certify Eternal Word Television Network’s ongoing compliance with the
FCC Closed Captioning Rules and the commercial limitations set forth in the Children’s
Television Act of 1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.

Children’s Television Act of 1990 — 47 USC § 303a. EWTN remains compliant with the
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on
weekends and less than 12 minutes per hour otherwise.

Please feel free to contact me with questions or concerns regarding this certification.

Best regards,
ETERNAL WORD TELEVISION NETWORK, INC.

| .
o 6. Vi

4 ﬁfﬂ.ﬂmﬁ"‘ggﬂﬂ,

(J

John B. Manos, Esq.
Vice President and General Counsel

p.s. CALM Act and Caption Quality certifications are now available online at http://ewtn.com/technical.asp
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8551 NW 30TH TERR.
DORAL, FL. 33122

www.FUSION.net
Fusion

March 28, 2018

Dear Affiliate:

On behalf of Fusion Media Network, LLC the following is notification regarding the Children’s
Television Act for the first quarter of 2018.

Children’s Television Act

The Children’s Television Act of 1990 (the “Act”) and the FCC’s regulations pursuant thereto
require that cable television systems maintain records sufficient to determine whether they are in
compliance with the commercial content restrictions of the Act with respect to “children’s
programming.”

Fusion Media Network, LLC did not air any programming deemed children’s programming under
the Act. Therefore, no further disclosure is currently needed.

We will issue our next notification at the end of the second quarter of 2018. Should you need any
further information at this time, please contact your Fusion account executive.

Very truly yours,

FUSION MEDIA NETWORK, LLC

R
—

Tania Kunen
Vice President, Business Affairs
& Associate General Counsel



GMA-

CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER (1 JANUARY 2018 THROUGH 31 MARCH 2018)

This is to certify that the list set forth below identifies all programs and series aired by
GMA Life TV during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed
10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with
the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further clarify that | have been designated by GMA
Network, Inc. as the official responsible for oversight of compliance with the FCC children’s
programming commercial limits, and | am familiar with the Regulations.

List of children’s programs run during calendar quarter:
Tropang Potchi, | Bilib, and Aha!

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 6™ day of April, 2018.

Ma. Luz P. Delfin
Vice President, Legal Affairs

i

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Dilimon, Quezon City, 1103, Philippines
Telephone No.: (632) 982-7777



GMA’

CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER (1 JANUARY 2018 THROUGH 31 MARCH 2018)

This is to certify that the list set forth below identifies all programs and series aired by
GMA Pinoy TV during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed
10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with
the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further clarify that | have been designated by GMA
Network, Inc. as the official responsible for oversight of compliance with the FCC children’s
programming commercial limits, and | am familiar with the Regulations.

List of children’s programs run during calendar quarter:
Daig Kayo ng Lola Ko, Born to be Wild, and Sirkus

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 6™ day of April, 2018.

Ma. Luz P. Delfin
Vice President, Leﬁl\rﬁairs

-

GMA NETWORK, INC,
GMA Network Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Philippines
Telephone No.: (632} 982-7777



MOVIES
QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
1st Quarter — 2018

I, Sue Ann R. Hamilton, EVP Distribution and Business Development for HDNet,
LLC hereby certify that the programming found on the HDNet Movies network complied
fully with the provisions of the Children’s Television Act of 1990 and the associated
rules and regulations of the Federal Communications Commission promulgated
thereunder for the period of January 1, 2018 through March 31, 2018.

HDNet LLC certifies that the above stated status will continue to be the model for
The Network.

I hereby declare that the foregoing is true and correct. This certification was
executed on the 1st day of April, 2018.

7/ £,
Sue Ann R. Hamilton
EVP, Distribution & Business Development

HDNet LLC 8269 E. 23rd Ave Denver, CO 80238 (303) 542-5600



CHILDREN’S PROGRAMMING CERTIFICATION

HSNi, LLC's television programming services known as HSN® and HSN 2® (and any high
definition simulcast and any video-on-demand presentations of such networks) did not include any
children’s programming (as defined by the Children's Television Act of 1990 (the “Act™) and by
the rules and regulations of the Federal Communications Commission (the “Rules™) at any time
during the first calendar quarter of 2018, and thus complied with the commercial time limitations
of the Act and the Rules,

I hereby certify the foregoing to be true and correct.

Executed this 30" day of March 2018.

HSNi, LLC

Christopher T. Gasselt
VP/General Counsel

¥ 727.872.1000

1 HEN DRIVE
ST. PETERSHURG. RL33729
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Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the
Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission during the quarter ending 03/31/2018.

=
3
o

Program Name Program Length

All children’s programming was discontinued effective May 1, 2009.

I hereby declare under penalty of perjury that the forgoing is true and correct.

Phyll& L. Costner
Director of Network Compliance

Date: J-20- /&

3000 WorldReach Dr | Indian Land, SC 29707 | P: 803.578.1000 | F: 803.578.1727 | INSP.COM




ION Media Networks, Inc.

Children’s Programming Certification
First Quarter 2018

I, Michael Hubner, in my capacity as General Counsel of ION Media Networks,
Inc., hereby certify that, during the above-referenced time period:

1. The children’s programming, including the commercial spots and promotional
content contained therein, as broadcast on the ION Television Network and its
digital multicast channels (collectively, the “Programming”), complied with the
Federal Communications Commission’s rules and policies regarding
children’s programming (collectively, the “Rules”).

2. Specifically, (a) the Programming complied with the commercial limits set forth
in the Rules and (b) no internet website addresses were displayed during the
Programming in a manner that would constitute commercial content within the
meaning of the Rules.

Certified on April 2, 2018.

Lo

Michael Hubner, General Counsel
ION Media Networks, Inc.




CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the' Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

(Tv QaLd as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:
TTLE: SuRAH ke Bane, Sovrce: Locatey PRoOLEER B ITV

NMERT jeewly SumvmAy Woo Prn | LENGTH: 30 MIN S

Theaer Ahe: (-it
DEsCRPTION: A WEEKLY PLOGEAM  wHECE KBS LEmfal  pAlouT Muif(.,mSTO/Z‘f’wLTuEE AsD

Teors  Feon FROFESG ompL  Cimicptl,  CiMlaerg , [ME SHoo OPENS Docki o Muneni
ExplefAliod  Tor foonth PEoeLe , PROVIDING Kind wilH THE o0bS  To  (XPREAS  THEM>ELNES

CLERATNE LY
I hereby declare under penalty of perjury that the foregoing is true and correct.
M
Executed this 9 dayof _ APAL 2018.
M
Signature
Mvhsuek  fmey
Name (Print)
Sqstems  [MANMOER—

Title



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC.”)'

Nomne of the following programs or seties included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail, below. T further certify that I have been designated by
W 1A/ 75{/57:;,{7 /ﬁ 8o ) as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

e Qserel M. pficfn Sif L e, e 2. rudait 8)
_ : eodd Lx. M%%MM
,@M%@X%LM s QAR Los 03, 4&%/2‘3%;%

Lsp Lo Qﬂ-m.,a&zgfm. 2;/ Corresnes el Xesne ,
()};/ 2o Cuuryoens TelvSIoN Her 4/ /590 ¢ M‘M ‘

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 5/ day of A/ ract 2018.

Vit loe

e A

Signature

Coers //Armx/

Name (Print)

AN

L “ }

Title



FCC Certification

The Jewish Channel is in compliance with Federal Communications Commission (FCC)
regulations.

Closed Captioning

In accordance with Section 79.1(d)(12) of the Code of Federal Regulations, The Jewish Channel
is exempt from Closed Captioning requirements. Section 79.1(d)(12) states: “No video
programming provider shall be required to expend any money to caption any channel or stream
of video programming producing annual gross revenues of less than $3,000,000 during the
previous calendar year other than the obligation to pass through video programming closed
captioned when received...” Insomuch as The Jewish Channel’s gross revenue this past calendar
year was less than the above specified amount, it falls under the FCC’s self-exemptions from
closed captioning obligations.

Children’s Programming

Any children’s programming aired on TJC is in compliance with The Children’s Television Act
of 1990 and the Rules and Regulations of the FCC.

http://tjctv.com/fce-certification/



NETWORK NAME: JSC CHANNEL ONE RUSSIA WORLDWIDE

ADDRESS: Ul. Koroleva 19,12747 Moscow, Russia
TELEPHONE NUMBER: +7-495-617-5580
FAX NUMBER: +7-495-617-5114

CHILDREN’S PROGRAMMING CERTIFICATION - FIRST QUARTER 2018

This is to certify that JSC Channel One Russia Worldwide programming service (the “Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays
during children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990. The following sets forth children’s programming aired on the Service during the first quarter
(January, February and March 2018).

CHILDREN’S PROGRAMMING AIRED DURING FIRST QUARTER 2018:
¥

-~ i s N . .
(u;kr“"“-"@”‘,s tf‘a»\“-S\\ Hu"""\'u: ( UMAIKQS'
fi .

/

| hereby declare under penalty of perjury that the foregoing is true and correct.

A
Executed this By day of April, 2018.

Signature

Name: Daniel Simkin
Title: Head of Distribution



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commetcial limits were exceeded during the referenced calendar quarter
are explained in detail below. [ further certify that I have been designated by

STV L & as the official responsible for oversight of compliance with
the FCC childrén’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Jogt Kerww kiol s#pe
L Hoe L JULA A

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2 day of_ﬁf/we—— 2018.
ff—

Signatlire/
bl BUAZER

Name (Print)

Prepydeit= L ED
Title

N
/
/




CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

Kél\r as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

KUX% g (’[;M

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this ) ls‘iday of M 0\/[,(%\, 2018.
.;};W”

Signature /
Kou| Upwr
Name (Print) f '
V. P.
Title



CHILDREN'S PROGRAMMING CERTIFICATION
Ist Quarter: January 1, 2018 to March 31,2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and serics identified below so that the total commercial lime
(including local ad avails, promos for non-educational programs and adjacent ads running before
or afier the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running bcfore or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercia! limits were exceeded during the referenced calendar quarter
are _explained in _detail below. 1 further certify that I have been designated by
LATV Network __ as the official responsible for oversight of compliance with
he FCC children’s programming cormercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Animal Rescue, Biz Kids, Dragonfly TV, Think Big; Dog Tales & America's Heartland

1 hereby declare under penalty of perjury that the foregoing is true and correct,

Executed thi day of | March 2018.
—_ W
nature

J Luis Cardenas

Name (Print)

| Director of Programming

Title




\/TV}

MOTORSPORTS NETWORK

302 North Sheridan Street « Corona, CA 92880-2067
Phone (877) 475-1711 = Fax (951) 270-1902 = MAVTV.com

Kevin Asbell - (951) 493-1172 - kasbeli@mavtv.com

Network Name: MAVTV

Address: 302 North Sheridan Street
Corona, California 92880

Phone Number: (951) 493-1172

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2018

This is to certify that the Mav’rick Entertainment Network, Inc. (“MAVTV”) programming
service (the “Service”) for the First Quarter of 2018 has not contained, nor will it contain, any
children’s programming, as defined under the Children’s Television Act of 1990, 47 CFR 76.225
and the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following the end
of the calendar quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the

“commercial matter” included therein.

CHILDREN’S PROGRAMMING AIRED DURING FIRST QUARTER 2018

None.

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 16t" day of March, 2018.

MAVTV W’_A@V-
By: va

Its: Associate General Counsel




VA

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2018

This is to certify that Mid-Atlantic Sports Network (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of Federal
Regulations (the “Regulations”), and that all programming provided by Network to each
Affiliate during the First Quarter of 2018 was captioned to the extent required by such
Regulations. Further, pursuant to Section 79.1(j)(1) of the Regulations, Network hereby certifies
that in the ordinary course of business, it has adopted and follows Best Practices set forth in
Section 79.1(k)(1) thereof.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules”). In the event that the Network includes any
children’s programming on its schedule after the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, notice and a description of such programming specifying the dates and time of
transmission and the duration of the “commercial matter” included therein,

I certify that I have been designated by Network as the official responsible for the oversight of
compliance with the Regulations and the Children’s Programming Rules, and I am familiar with

the Regulations and the Children’s Programming Rules. I declare under penalty of perjury that
the foregoing is true and correct.

Executed this 3rd day of April, 2018,
MID-ATLANTIC SPORTS NETWORK

¢ o
By: 9 =
Marilyn E. McClellan

Director of Programming

Closed Captioning and Children’s Programming Certlification
Solo Page




Mem Wizmmorable Entertainment Telovision.

CHILDREN’S PROGRAMMING CERTIFICATION
1* Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during the
above referenced calendar quarter that were originally produced and broadcast primarily for an audience
of children 12 years old and under. As a standard practice, we formatted and aired each of the children’s
programs and series identified below so that the total commercial time (including local ad avails, promos
for non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the
same clock hour that contained references to, characters or actors from, or that offered products related to,
the underlying program or series. Any instances in which the children’s programming commercial limits
were exceeded during the referenced calendar quarter are explained in detail below. I further certify that [
have been designated by Weigel Broadcasting Co. on behalf of MeTV Network as the official responsible
for oversight of compliance with the FCC children’s programming commercial limits, and I am familiar
with the regulations.

List of children’s programs run during calendar quarter:

There were no programs designed for children twelve years old and younger scheduled for
broadcast on MeTV Network during this period.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 9™ day of April, 2018.

A, O, 2

Signature

Kyle P. Hart
Name (Print)

Director of Network Programming & Operations
Title
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April 2, 2018

VIA EMAIL

Charter Communications
400 Atlantic Street
Stamford, CT 06901
Attn: Scott Olson

Re: Certification of Compliance with Children’s Television &
Closed Captioned Programming — 1 Quarter, 2018

Ladies & Gentlemen:

You have recently requested information from us to assist you in your record keeping obligations
respecting (i) the commercial limitations imposed on children’s programming by the Children’s
Television Act and (ii) the closed captioning requirements set forth in Section 79.1 of Title 47 of
the Code of Federal Regulations. We hereby advise you that for the period January 1, 2018,
through March 31, 2018, (i) none of MSG or MSG Plus programming was originally produced
and broadcast primarily for an audience of children 12 years old and under, and therefore the
FCC limits on commercial time as contained in 47 C.F.R. Section 76.225 do not apply to any of
MSG or MSG Plus programming for such period and (ii) MSG and MSG Plus program services
included a sufficient number of hours of closed-captioned programming to satisfy the applicable
requirements specified in such closed captioning regulations.

We trust that this satisfies your request.

Sincerely,

Lukasz Dec
Manager, Affiliate Marketing & Ops

MSG NETWORKS INC 11 PENNSYLVANIA PLAZA, 3% FL, NEW YORK, NY 10001



NETWORK'S NAME: Multimedios Television

Address: Paricutin 316 Sur. Col. Roma. CP 64700
Monterrey, Nuevo Ledn, México
Phone Number: +52 (81) 8881-9991

CHILDREN'S PROGRAMMING CERTIFICATION — FIRST QUARTER 2018

This is to certify that the Multimedios Television programming service (the “Service"), to the extent it airs children's
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications Commission,
has aired no more than 10.5 minutes of commercial matter per hour on the weekend, and no more than 12 minutes of
commercial matter per hour on weekdays during children’s programming, and is otherwise in compliance with the
Children’s Television Act of 1990. The following sets forth children’s programming aired on the Service during the 1%
Quarter of 2018 (January, February and March).

None of the following programs or series included any commercial spots (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the same clock hour) that
contained references to, characters or actors from, or that offered products related to, the underlying programs or
series. Any instances in which the children's programming commercial limits were exceeded during the referenced

calendar quarter are explained in detail below.

- Children’s Programming Aired During First Quarter 2018

- Bim Bom Va

| hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 5™ day of April, 2018.

)/

Signature:
Name: Guillermo Franco
Title: General Manager

-
e



650 Dresher Road p. 215-784-5840
Horsham, PA 19044 f. 215-784-5833
musicchoice.com

APusic Chorce

April 6, 2018
Via Email: mariabrowne@dwt.com

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Music Choice - Children’s Television, Closed Captioning and CALM Act Certifications for Charter and legacy
Time Warner Cable and Bright House Networks systems

Dear Ms. Browne:
In response to your letter dated March 15, 2018 addressed to me, Music Choice hereby advises you as follows:

1. Children’s Television Act of 1990 (the “Act”). With respect to the first calendar quarter of 2018 (i.e., January 1, 2018
through March 31, 2018), and with reference to the particular Music Choice programming distributed by Music Choice to
Charter and legacy Time Warner Cable and Bright House Networks systems pursuant to the current Music Choice
affiliation agreement(s) covering Charter and the aforementioned legacy systems (“Charter agreement™), (i)(A) Music
Choice’s digital audio music programming and (B) all Music Choice programming distributed by Music Choice and
subsequently delivered using Internet protocol (i.e., ona “TV Everywhere” basis) are not subject to the Act, and (ii) Music
Choice’s TV video on demand (VOD) programming distributed by Music Choice for display over television complied with
the Act.

2. Closed Captioning. Per your request for a closed captioning certification to be provided by Music Choice, per the
relevant FCC rules Music Choice’s certification has been posted on its website since March 2015. Following is the link to
such certification, which remains effective:

http://corporate.musicchoice.com/files/2614/2660/933 1/Closed_Captioning_Best_Practices_Certification_3-16-2015.pdf

You can also find the cettification (or any updated version thereof) by going directly to Music Choice’s website,
www.musicchoice.com, clicking on the “Legal” tab at the bottom left of the screen, and then looking for the reference to
“Closed Captioning” and “Best Practices”.

In addition, Music Choice’s video programming provided under the Charter agreement during the first calendar quarter of
2018 (i.e., January 1, 2018 through March 31, 2018) contained closed captions to the extent required by FCC rule 79.1(b),
47 C.F.R. §79.1(b).

3. CALM Act. Finally, per your request, Music Choice’s CALM Act certification has been posted on its website since
November 2012. Following is the link to such certification, which remains effective:
http://www.musicchoice.com/content/legal/(CALM_Act.pdf

You can also find the certification (or any updated version thereof) by going directly to Music Choice’s website,
www.musicchoice.com, clicking on the “Legal” tab at the bottom left of the screen, and then looking for the reference to
the “CALM Act”.

If you have any questions or need additional information, please don’t hesitate to contact me at (215) 784-5894.
Sincerely,

/s/ Karen M. Reabuck
Karen M. Reabuck, Vice President - Legal Affairs



CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the list set forth below identifies all programs and series
aired by Muzak LLC that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified bellow so that the total
commercial time (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not
exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of
the Federal Communications Commission (the “FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) that contained references to,
characters or actors from, or that offered products related to, the underlying program or
series. Any instances in which the children’s programming commercial limits were
exceeded during the referenced calendar quarter are explained in detail below. I further
certify that I have been designated by Muzak LLC as the official responsible for
oversight of compliance with the FCC children’s programming commercial limits, and I

am familiar with the Regulations.
No children’s programs were run during the immediately prior calendar quarter.

I hereby declare under penalty of perjury that the forgoing is true and correct.

Executed this 23" day of March, 2018,

Signature

Name: Melanie McCool

Title: Vice President, Legal & Business Affairs




Kerry Brockhage

EVP & Chief Counsel, Content Distribution
30 Rockefeller Plaza - 1221 Campus

New York, NY 10112
kerry.brockhage@nbcuni.com

NBCUniversal

H
April lo_, 2018

RE: Certification of Compliance with Children’s Television Act 1990
Q1-2018 — FCC Rules 76.225 & 76.1703

‘This is to cettify that the NBCUniversal programming setvices currently known as
BRAVO, CNBC, CNBC World, E!, GOLF, MSNBC, NBCSN, OLYMPICS Channel,
OXYGEN, SYFY, UNIVERSAL Kids, & USA NETWORK (and any high definition
simulcast of such networks), as a standard practice, do not format or air any programs
and/or seties specifically designed for children 12 and under, and, thetefore, ate in

compliance with the commercial time limitations of the Children’s Television Act of 1990
for the First Quatter of 2018.

We will notify you if and when this practice Chan%—frs% as tequited. I hereby certify
that the foregoing is true and correct. Executed on this ay of April 2018.

ﬂ*”*f/ ,4{;,\/74

Ketry Brockhage

NBCUhniversal:3832509v|



NEW ENGLAND SPORTS NETWORK, LIMITED PARTNERSHIP (“NESN”)

Compliance Certifications

The following certifications are posted so that viewers and affiliates may be aware of our
compliance, with Closed Captioning, CALM and Children’s Television Act regulations, to the
best of our knowledge, for NESN, NESNPlus and NESN National. This certification is effective
commencing on September 15, 2015 and continuing until canceled or otherwise revised.

To report an issue or concern regarding any of these certifications, whether viewed on television
or online, please contact us at sports@nesn.com or 1-617-536-9233.

To assist in resolving any issue, please provide the following information when you contact us:

Your name, address, telephone number and email address

Your preferred method of contact (phone or email)

The name of the program with the issue

A brief description of the issue, including the date and time you experienced the problem

If you are watching on television, please provide the name of your video provider

If you are watching online, please identify the device and brand (e.g., computer, tablet, smartphone)
and software (including version) you are using

If you wish to submit a written complaint, please send it to:

Gary Roy .
Marketing and Communications Manager
NESN
480 Arsenal Street

Watertown, MA 02472

Closed Captioning Certification

This is to certify that all programming provided by NESN is in compliance with the Federal
Communications Commission rules concerning closed captioning set forth at 47 C.F.R. §79.1,
including the caption quality standards set forth in Section 79.1(})2).

CALM Act Certification
This is to certify on behalf of NESN that:

1. As required by the Commercial Advertisement Loudness Mitigation Act of 2010 (the “CALM Act”),
codified at 47 U.S.C. § 621, and implementing regulations adopted by the Federal Communications
Commission at 47 C.F.R. § 76.607, all commercial advertisements embedded in programs carried on
NESN are in compliance with the audio loudness practices contained in Advanced Television Systems
Committee A/85, ATSC Recommended Practice: Techniques for Establishing and Maintaining Audio
Loudness for Digital Television (July 25, 2011) (“ATSC A/85 RP”) at the point of distribution by
NESN to authorized reception equipment of downstream multichannel video programming
distributors.

2. Compliance with ATSC A/85 RP is determined by NESN through the use of equipment and
associated software that is installed, utilized and maintained in a commercially reasonable manner.

https://nesn.com/certifications/



Children’s Television Act of 1990 Certification

This is to certify that it is NESN’s standard practice to format and air children’s programming in
compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R.
§8 76.225 and 76.1703.

NEW ENGLAND SPORTS NETWORK,
LIMITED PARTNERSHIP

https://nesn.com/certifications/



NETWORK'’S NAME: NFL Network & RedZone
Address: One NFL Plaza
Mt. Laurel, NJ 08054

CHILDRENS PROGRAMMING CERTIFICATION

This notice confirms that, for the period commencing on January 1, 2018 and ending on
March 31, 2018:

. NFL RedZone did not include programming originally produced for an
audience of children 12 years old and younger.

2. All NFL Network programming originally produced for an audience of children
12 years old and younger complied in all respects (to the extent applicable to
Network) with the commercial matter limitations of the Children’s Television
Act of 1990, Public Law 101-437 (October 18, 1990) and the regulations of the

FCC promulgated thereunder from time-to-time.

I hereby declare that the foregoing is truednd cofrrect.

Signature,
Name: Aries Massaro
Title: Director NFL Network Affiliate Sales

Date: April 0, 2018



NHK
® Cosmol Meda

americsa

2018 FIRST QUARTER CERTIFICATE OF COMPLIANCE
WITH CHILDREN'S ADVERTISING LIMITATIONS

I, Kazuhiro Uemura, Senior Vice President of NHK Cosmomedia America,
Inc. (the "Network") hereby certify the following regarding programming
aired on the Network during the first quarter of 2018.

All children's programming, as that term is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commigsion ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTandthe FCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has nct exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Programs Aired During Quarter

Fun with Japanese (10 minutes)
Fun with English (10 minutes)
Mimicries--Natural Science for Kids (10 minutes)

Kid's Discovery

Kid's Discovery on Sundays
Wan Wan Wonderland

Go! Go! CookR'n
Pythagoraswitch-mini
Pythagoraswitch

Peek-a-boo

With Mother

Nyan-chu World Broadcaster Mini
Edutainment "Sciencer" Show
Grand Whiz-Kids TV

Nosy's Inspiring Atelier
E Dance Academy

Cartoon: RIN-NE

Cartoon: ANPANMAN
Cartoon:CASE CLOSED
Cartoon:CHIBI MARUKO CHAN

Cartoon: YOWAMUSHI PEDAL NEW GENERATION

Cartoon:ONE PIECE
KAMEN RIDER WIZARD

(15 minutes)
(30 minutes)
{30 minutes)
(10 minutes)
(5 minutes)
(15 minutes)
(15 minutes)
(25 minutes)

(5 minutes)
(25 minutes)
(34 minutes)
(15 minutes)
(29 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(24 minutes)
(24 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising on children's programs, and these
wlll be made available promptly upon request.

March 31, 2018 inj’i)y’\/

Date Name: Kazuhiro Uemura, SVP

NHK Cosmomedia America, Inc. 100 Broadway, 15th Floor, New York, NY 10005  Tel 212,262.3377 Foax 212.262,5577



Outdoor

CHANNEL

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2018 (January 1, 2018 THROUGH March 31, 2018)

This is to certify that Qutdoor Channel (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of
Federal Regulations (the “Regulations™), and that all programming provided by Network
to each Affiliate during the 1* Quarter of 2018 was, to the best of Network’s knowledge
and belief, captioned to the extent required by such Regulations. Further, pursuant to
Section 79.1(j)(1) of the Regulations, Network hereby certifies that in the ordinary course
of business, it has adopted and follows Best Practices set forth in Section 79.1(k)(1)
thereof.

This is to further certify that Network does not currently contain any children’s
programming as defined under 47 CFR 76.225 of the rules and regulation of the Federal
Communications Commission (the “Children’s Programming Rules”). In the event that
the Network includes any children’s programming on its schedule after the date hereof,
Network will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the
“commercial matter” included therein.

I certify that 1 have been designated by Network as the official responsible for the
oversight of compliance with the Regulations and the Children’s Programming Rules,
and 1 am familiar with the Regulations and the Children’s Programming Rules. I declare
under penalty of perjury that the foregoing is true and correct.

Executed this 31% day of March 2018
Network: Outdoor Channel

e

By:  Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204

www,OutdoorChannel.com



CHILDREN’S PROGRAMMING CERTIFICATION
First Quarter 2018 (January 1 — March 31, 2018)

This is to certify that it is OVATION’s standard practice to format and air children’s programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700.

During the pfriod of Jamyhry 1 through March 31, 2018 Ovation did not air any children’s
programyhigg, /

John in /Y
Execjitive Vice President of Distribution

Datéd: March 31,2018



O'*'N

April 1, 2018

Children’s Television Act Certification

Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 (the “CTA”) and the FCC regulations relating thereto in connection with your
carriage of our video programming service OWN: Oprah Winfrey Network.

OWN, LLC hereby certifies that OWN: Oprah Winfrey Network did not air children’s programs
(as defined in the CTA) last quarter, and we trust that this enables you to satisfy your obligations
under the CTA in connection with your carriage of OWN: Oprah Winfrey Network.

Please forward this letter (or copies) to any other appropriate individual(s) in your organization.
As always, we appreciate your support.

Sincerely,
OWN,LLC N

By: . 7
Name: Tina Perry

Title: __EVP Business & Legal Affairs
Date: April 68,2018




March 19, 2018

Children’s Programming Certification for the first quarter of 2018

I, Katy Yen Edwards, hereby certify that:

I have been designated by Phoenix Satellite Television (U.S.) Inc. to be the official responsible
for oversight of compliance with the Federal Communications Commission’s rules and policies
governing limits on commercial matter in children’s programming and I am familiar with those
rules and policies.

This is to certify that Phoenix Satellite Television (U.S.) Inc. is currently not airing any
children’s programs. Should Phoenix Satellite Television (U.S.) Inc. programming
service(s) format and air any children’s programs or series in the future; it willdo soina
manner in compliance with the Children’s Television Act.

Name: Katy Yen Edwards



Compliance Certifications
1st Quarter 2018

1) Closed Captioning Compliance Certification

This is to certify that for the period from January 1, 2018 through March 31, 2018:

Pop and Pop On Demand were in compliance with the applicable Federal Communications
Commission requirements (“FCC Rules™) concerning closed captioning of video programming set
forth in 47 §C.F.R. 79.1, et al., and that in the ordinary course of business, Pop has adopted and
follows the Best Practices set forth in Section 79.1(k)(1) of the FCC Rules.

2) Children’s Television Act Compliance Certification
This is to certify that for the period from January 1, 2018 through March 31, 2018:

Pop does not format or air any children’s programming (as defined by the FCC) and are, therefore,
in compliance with the commercial time limitations of the Children’s Television Act of 1990 and
FCC Rules 76.1703 and 76.225 related thereto.

3) Commercial Advertisement Loudness Mitigation (CALM) Certification

This is to certify that:

A. As required by Section 76.607 of Title 47 of the Code of Federal Regulations, all commercial
advertisements embedded in programs carried on Pop are in compliance with the loudness
control practices contained in Advanced Television Systems Committee (ATSC) A/85:
Recommended Practice: Techniques for Establishing and Maintaining Audio Loudness for
Digital Television (“ATSC A/85 Recommended Practice”) at the point of distribution by Pop to
authorized reception equipment of downstream multichannel video programming distributors.

B. Compliance with the ATSC A/85 Recommended Practice is determined by Pop through the use
of equipment and associated software that is installed, utilized and maintained in a commercially
reasonable manner.

Executed as of this 2nd day of April 2018.

POP MEDIA NETWORKS,J1.C

By: 5
David Mandell
COO / General Counsel

5510 Lincoln Boulevard, Suite 400 %  Playa Vista, California 90054



April 2,2018

Dear Affiliate:

In response to your recent request, this is to certify that QVC, Inc. (“QVC”), during the calendar
quarter ending March 31, 2018:

1) provided closed captioning services on its QVC, QVC2 and Beauty iQ services delivered
to you in compliance with the applicable closed captioning regulations of the Federal
Communications Commission (“FCC”); and

2) had no programs originally produced or broadcast primarily for an audience of children
12 years old and under, Accordingly, none of QVC’s programming during such quarter
constituted “children’s programming” as defined by Section 76.225 or 73.670, as applicable, of
the FCC’s rules, and, therefore, none was subject to the commercialization limits imposed on
children’s programming (see 47 C.F.R., Section 76.225 or 73.670, as applicable). To the extent
we should decide, in the future, to include any children’s programming on our schedule, we
would, of course, comply with all pertinent FCC requirements and would, at that time, notify you
of the programming change.

Please be advised that because the CALM Act certification and the certification for adherence to
the closed captioning quality “Best Practices” for Video Programmers (47 C.F.R. § 79.1¢k)(1))
are required to be “widely available” in accordance with FCC rules, we have posted those
certifications on the website of our subsidiary, Affiliate Distribution & Mktg., Inc. Accordingly,
you may find our CALM Act and closed captioning quality certifications at
hitp://www.adm.qve.com/forms.htm|.

Should you have any questions, please do not hesitate to contact me.

Sincerely,

N ORI~

David R. Caputo
Senior Vice President —
Broadcast Production & Technology

cc: David Apostolico
Gina Daleandro

200698

Qve Studic Park West Chester, PA | 19380-4262 | 484,7011000 | qvc.com



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

Ree /2~ as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

p—

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 7 >" day of /f(m'/ 2018.

/W/(M
N

Signature

Gohe G- Ao G
Name (Print)

sve

Title




206.664.4900 FAX 206.664.4999

As of April 1, 2018

Re: Children’s Television Act
This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990 and
the FCC regulations relating thereto (the “CTA”) in connection with your carriage of our video programming

service ROOT SPORTS Northwest.

AT&T Sports Networks hereby certifies that ROOT SPORTS Northwest did not air children’s programs (as
defined in the CTA) in Q1 of 2018.

Regards,

AT&T Sports Networks, LLC on behalf of ROOT SPORTS Northwest.

Nina Kinch
VP, Business Affairs and Affiliate Relations



g W
RURAL MEDIA

G R O U pP

March 31, 2018

This letter is intended to assist RFD-TV affiliates in satisfying their obligations with
the Federal Communications Commission’s Television Regulations. RFD-TV hereby
certifies that:

1. _X_All programming provided during this past calendar quarter, ending
March 31, 2018, was in compliance with the Federal Communications
Commission’s Children’s Television Regulations (including, without
limitation, regulations regarding the display of website addresses and/or
“host selling” activities “Children’s TV Rules”).

OR

2. RFD-TV is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain):

. RFD-TV agrees that it will notify affiliates within thirty (30) days
of a change in the compliance with the Children’s TV Rules.

Sincerely yours,
Patrick Gottsch

President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2018 to March 31, 2018

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children's programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends. and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™M.

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to. characters or actors [rom. or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

RIP 2a. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

] hereby declare under penalty of perjury that the foregoing is truc and correct.

& N
Executed this 3 dayof  sracecc\n _2018.
z) O A
Signature

____}_‘)(:'.\"\.m;. R t] M¢\ "’R\CA C\{ }
Name (Print)

-P\ GO e 0 R'\ VYe ¢ \D {

Title -




CHILDREN’S PROGRAMMING EXEMPTION CERTIFICATION
1 QUARTER 2018

This is to certify that Saigon Broadcasting Television Network (“SBTN”), is exempt from all
children’s advertising limits, rules and regulations promulgated by the Federal Communications
Commission because of the following reasons:

The program is broadcasted in Vietnamese language solely. Unless we notify you otherwise in
writing, you may rely on this certification for compliance with the FCC’s closed captioning
requirements that apply in future calendar quarters.

Unless we notify you otherwise in writing, you may rely on this certification for future compliance with the
FCC’s closed captioning requirements that apply in future calendar quarters.

I declare under penalty of perjury that the foregoing is true and correct. Dated this March 21, 2018.

Wﬂ/

By PHU DO NGUYEN
Vice President
(Title)



CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that each of the Networks (as defined below) has fully complied with the
provisions of the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission promulgated thereunder during the first calendar quarter of 2018
(the “Quarter”). Specifically, none of the Networks broadcast any children’s programming during
the Quarter.

For purposes of this certification, “Networks” shall mean HGTV, HGTV HD, Food
Network, Food Network HD, Travel Channel, Travel Channel HD, DIY, DIY HD, Cooking
Channel, Cooking Channel HD, Great American Country, and Great American Country HD.

I certify that the above information is accurate and complete.

Signature: W

Name: Cynthia L. Gibson
Title: EVP and Chief Legal Officer, Scripps Networks Interactive, Inc.

Date: April 3, 2018



e e 2850 Ocean Park Blvd., Suite 150
A Santa Moncia, California 90405
' (310) 314-9400

sbgi.net

=

BT A G A ST BRI P

LEE SCHLAZER

Vice President, Distribution
Direct Dlal (310) 430-7530
Ischlazer@sbgtv.com

April 2, 2018

Charter Communications
400 Atlantic Street
Stamford, CT 06901

Attention: Executive Vice President, Programming
To Whom It May Concern:
The Tennis Channel, Inc, certifies that the video programming service known as Tennis Channel:

1. does not include any programs originally produced and broadcast primarily for an audience
of children 12 years old and younger.

2. complies with the closed captioning requirements imposed in Section 79.1 of the Federal
Communications Commission’s rules. With respect to caption quality, The Tennis Channel,
Inc. further certifies that in the ordinary course of business, it has adopted and follows the
Best Practices set forth in 47 C.F.R. § 79.1(k)(1).

3. complies with the closed captioning requirements delineated in Section 202(b) of the
Twenty-First Century Communications and Video Accessibility Act of 2010 (“CVAA”) and
consistent with 47 C.F.R., § 79.4.

Sincerely,

e,
Lee Schlazer

Vice President, Distribution

cc: SVP, Programming, Charter Communications
General Counsel, Charter Communications
Geo Coleman, Exec Asst, Regulatory Affairs, Charter Communications




SOMGEIS

April 02, 2018

VIA EMAIL (mariabrowne@dwt.com)

Davis Wright Tremaine LLP

Suite 800, 1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

ATTN: Maria T. Browne.

Re:  ViendoMovies - Children’s Television Act Certificate for 1 Quarter of 2018

Dear Ms. Browne,

This letter is intended to assist Charter Communications in satisfying its obligations under The
Children’s Television Act of 1990.

SOMOSTV LLC, hereby certifies that its ViendoMovies programming network does not air any
children’s programming and did not do so during the 1! Quarter of 2018.

Should you have any further questions regarding this matter, please do not hesitate to contact us.

Sincerely yours,

Alej
VP & General Manager

SOMES

2601 South Bayshore Drive, Sulte 1250
Miami, FL. 33133
Office 786- 220-0274

aparisca@somostv.net

cc: Ivan Morales



SOMES

April 02, 2018

VIA EMAIL (mariabrowne@dwt.com)

Davis Wright Tremaine LLP
Suite 800, 1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

ATTN: Maria T. Browne.

Re: Semillitas - Children’s Television Act Certificate for 1*' Quarter of 2018

Dear Ms. Browne,

This letter is intended to assist Charter Communications in satisfying its obligations under The
Children’s Television Act of 1990.

As a standard practice, Semillitas airs the children’s programs and series named in Exhibit A
hereto, so that the total commercial time (including local avails) does not exceed 10.5 minutes
per hour on weekends and 12 minutes per hour weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal Communications
Commission.

Children’s Programs Aired During 1% Quarter of 2018

Please see exhibit A

Should you have any further questions regarding this matter, please do not hesitate to contact us.

Sincerely.yours, -
2&,-..--—'—’\ - A
J/
=
Alejgndro Pariscg’—
VP & General Manager

SOMES

2601 South Bayshore Drive, Suite 1250
Miami, FL. 33133
Office 786- 220-0274

aparisca@somostv.net

cc; Ivan Morales



§* Quarter: Jemuary §, 2008 to March 30, 2018

Thin bs to cemify that the list set forth belo sdentifics all programs aosd serigy ransmetted dureng
the above meforemced calendar quaner that wene ctagioally produced and broadcast primanly for
o sudience of childres 12 vears ol and ander. As a standand practwe, we formatied and aared
cach of the childeer's programs and serven whemified beloin o (hat ihe lokal coemmenyial Lune
finchading kocul ad avais, promees Tor non-odocational programs and adpacent sdv running befon
muﬂaﬁmud‘mtbmclﬂm1ddmw10‘mnmmm
weekends, and 12 minstes per hour on weckdays, o compliance with the Chaldren’ s Televmson
Act of 1990 and the nules and regulations of the Federal ©ammumications Commassson (The
OO

None of the following programs of senes (o huded any commervial spots ins budung local ad avas,
mmmmmlmsmmmmhm«mmmm-m
the same clock hewr that comtaingd refemvnces b, charscten of acton fiven, o that ffered producty
related v the undertying progtam of wises. Amy arskancey i whach the chldes o programamang
coenmercial Timity were encosded durtng ihe refevonced calendar quartes are explained in detal
below. 1| further comify that | have heen desgnated by Spectrum Deportes @ the official
nesponsible for oversight of complisnce wih the UL cheldren s programiming comenctsad lmats,
and | am (amluar with the Regalataons.

Lbat chiddron s prograems run during calendar quaner

Moo

khﬂn&)@chﬂuﬂnwﬂhﬂimpﬁwml‘nmhmdm.

E‘d.n of Apnil. 2068,
e
Mark Colerman
S
Yior President e
T e




CHILDRENS FROGRAMMING CERTIFICATION
1* Quarter: famsary |, 2008 4o March 3, 2008

This bs 10 cemify that the Lt ses fondy below asentslies all programn and weria ammmed durmg
the above meforenced calendar quarer that were onginally prodoved and broadcast primanly for
an audaemoe of children 17 yeary ol wad wnder Aw o vandand practce, we formatiod and ssvd
ench of the children's prograens and servey demtifled below wo that the total commercial Lme
(i luding kowal aed avaids, giromwns for nomeduscational programs amd adpcent sds running b fiae
ot after the progrem withen the sams clock hour) did not gveosd 10 % manutes per Rour on
weekends, and 12 mimaes per bure on weekdiys. @ compliance w i e Linkden’y Y el mmaon
Act of 1990 and the rabes and regulations of the Federal Commusications Commesvin 11hs
“FCCT

None of the fellow ing programs of senes i luded any commercial spots ing tuding hoscal add vl
mhmmtmunﬂm-ummmmmmthmum
the sarme glovk hour that contained pelomenyes i, charsctory of actors from, oo that offered prodicia
rebated W, e undsrlying program of sersen, Amy stntances i owhich the childeen's progransmang
commencanl limss were evconded durng the referencnd calendar quanes are explaened (o et
below | furher cortify that | have boen dewgrused by Spectrum Deportes o the official
responsalile Tor onverught of complianae with the FOU cheldren s programming comemercual femsts,
and | am familiar wigh the Regpulataons

List children”s prograsms nes during calendat quansT
Neung

b henetry declare uoder penalty of perjury thal the forxgong i o amd cormoct.

1" day of Apnl, 2018
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1* Quarier: Jupwary 1 2008 s Mareh 31, 2018

This is 10 certify that the list sek forth bebow identifies all programs and serics ransmated duaing
the above relerenced calondar quarter that were onginally produced and broadcast primary for
an audience of children 12 vears old snd under. As a seandand practice, we formatied and aired
each of the children's programs aml serss identified below siv that the tatal sommers ial time
(inchading bocal ad avails, promos for ron-cducational progrims and adjacen ads rusiang belore
o after the program within the saene chock hour) did not eveeed WS munutes per hour on
weekends, and 12 minates per bowr oa wockdays, im compliance witl ihe Chaldren’s Teleyision
Act of 1990 and the rutes and regulations of the Federal Communicatiang Commision [Lhe
CHOCT)

Nane of ihe foblow ing programs of series included amy commercial spors ingluding local ad avails,
prormos for mon-aducational progrms and adjacent ads runming before or after the program within
the same clock hous that sontained references 20, charactens of acwes from, of that offered products
relited B0, the underlying program v serses. Any instances in which the children’s programemang
commercial Limits were execeded during the referencad cakondar quarter anc explained n detail
bebown. | furber certify that | have been dedignaied by Spectrum SportsNet LA as the of el
responsible for oversight af compliance with the FLL Cheldient’ s programaiing coseicrisl limats,
and | am famaliar with the Regulations,

List children's programs run during calendar quarter.

§ hetetry ¢1¢cw»: under perialy of porjary that the fonegoang s nue and coarmet

) f
Enecuted this 1 day of Aprid, 2018,
o/ fa

'ffx*’ﬂ’ 1 ——

Stgnature

Mark Coleman

Name

Yioe Pressdert
lake




SPORTSMAN GiilCo

CHANNEL +BLUE

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2018 (January 1, 2018 THROUGH March 31, 2018)

This is to certify that Sportsman Channel (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of
Federal Regulations (the “Regulations”), and that all programming provided by Network
to each Affiliate during the 1* Quarter of 2018 was, to the best of Network’s knowledge
and belief, captioned to the extent required by such Regulations. Further, pursuant to
Section 79.1(j)(1) of the Regulations, Network hereby certifies that in the ordinary course
of business, it has adopted and follows Best Practices set forth in Section 79.1(k)(1)
thereof.

This is to further certify that Network does not currently contain any children’s
programming as defined under 47 CFR 76.225 of the rules and regulation of the Federal
Communications Commission (the “Children’s Programming Rules™). In the event that
the Network includes any children’s programming on its schedule after the date hereof,
Network will provide in writing, by the tenth 